Top Story

A media literacy TV reality show
for young people.
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't's a National
Mentorship Project
to find and prepare
the next generation
of Investigative
Journalists



WHAT WE DID

Produced a unique TV reality
show featuring a competition
on Investigative journalism.
The original idea came from
Armenia




HOWWEDIDIT

The show was produced with

support from the European

Journalism Center. We raised
additional funds from friends and
other supporters to create the open
newsroom where the public see
how the university teams find and
tell their stories.
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to promote high standards
of professional journalism
and ethics by showing the
right and wrong ways of
WOorking, using an

entertainment format



Development
Agenda

To focus public attention on

important development issues
that don't get enough media

attention.




To find and showcase
young journalism talent.




The contestants must dig into the
story, ind and interview sources,
and file a digital story within14-hours

for assessment and judging.



The stories are real and focus on
pressing development issues that are of
public interest.




Camera crews follow the teams
everywhere they go in different
Counties, as they investigate their stories

and try to beat the 14-hour deadline.



Before the challenge begins, all the contes-
tants gather at a boot camp to attend
journalism master classes, which are run by
well-known and experienced media

professionals from Kenya and abroad.




THE
CONTESTANTS




60 final year journalism
students from 20 leading
universities in Kenya enter
the challenge for the top
orize.

—ach university team has
three members all below
the age of 29.







Top Story features
highly experienced
journalists in Kenya
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Season One judges were:

Alex Chamwada, Rose Lukalo Owino and

Dennis Okari.

The contestants worked under the guidance of two
seasoned mentors ; John Allan-Namu and

Joseph Warungu, a former BBC Africa Editor.




THE
SHOW

Top Story trailer ON AIR




Fach week

we are on the trail of two universities who fight it
out for a place in the finals with the judges deciding who

proceeds to the next level of the competition.
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A Gala award dinner
s held at the end of the 26
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ABOUT US

weeks where the winners are

announced.



THE
PRIZES




The top university wins a

one week fully sponsored visit
abroad.

Individual members of the

winning team and the teams in
second and third place receive
high-tech media and
communication equipment
These include cameras,

smartphones and tablets.




Season 1 Winners

spent a Week in Rwanda

and one afternoon with

President Kagame




Season 2 Winners

spent a Week in London

And visited

BBC HQ, Aljazeera

and top attractions



HOW
IT WORKED

A face-to-face survey of 1000 persons aged 15

and apbove was conducted throughout Kenya in

2018 to measure the impact of Top Story.




25% of the Kenyan population has watched the show

More than 50% of the audience are young people under 30
95% of the audience found it relevant

Show has equal appeal across gender

Show performed as well as other traditional investigative

Drograms




SURVEY FINDINGS

78% 77%

76%

Agreed the show gave _earnt about quality and  Learnt the importance of
them aeeper orofessional journalism. mentorship in journalism
understanding of how and the importance of
the media works. press freedom.




Top Story numbers:

- Season | = 13 Universities
- Season Il = 20 Universities

- Season Il = 25 Universities

- 43 episodes so far

- 3 Mentors

- 5 Judges

Average weekly TV audience
3 million using 6 TV crews




- Format works for other countries
- Bolivia has adopted the Top Story model
+ |t's easy and fun to do but expensive

- Partnerships is the way to go




FOR WATCHING




An Example

https://drive.google.com/file/d/1gkRC-
Z6Z15As80PncJNRLXNnD2ZAAz5CA/view?
usp=sharing






